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Abstract: The purpose of this research is to identify one definite version / definition for Globalization in
sports management in Indian context. We begin by using the origin of the word ‘globalization” & to
describe socio-economic & political phenomenon, & its impact on the cultural milieu. The purpose of this
research is to identify how globalization is perceived outside of the academics in India, & on how
globalization in sports management influences small organizations and people of India at the micro level.
This is done through cross-referencing of different academic definitions and interpretations of
globalization. The outcome of this study was later contrasted and compared with the definitions given /
perceived by target employees of a sports management organization. They were asked about their
perception of this terminology and how it affected their professional and personal lives. Though a definite
answer was not forthcoming, evidence that small organizations, the individual sportsman/woman and
other cultural factors have a more active role on globalization was encountered. To this point, this
research is a first step into better understanding of the nature of globalization and how there are more
forces that become a part of its definition. This should be studied not only within the confines of
academia, but at its practical grass root environment as well.
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INTRODUCTION:

This purpose of this research is to identify one definite version / definition for Globalization in sports
management in Indian context.

Globalization is the buzz word today. We tend to use, misuse & abuse this word. There is no area of human
activity today where this word Globalization is not being used. In layman terms, the word globalization refers
to a uniform / common / standardized frame of reference to measure or evaluate any phenomenon that applies
to all regions of globe, be in America, Asia, Europe or Australia. In so far as sports management as an area of
study is concerned, it is very unlikely that globalization will have any success. However it does not mean that
there can be no global standards in sports management. The via media is to go for global standards with local
implementation as per local culture. We may thus use a new word GLOCALIZATION, which means it is a
combination of globalization & local culture.

We begin by using the origin of the word ‘globalization’ & to describe socio-economic & political
phenomenon, & its impact on the cultural milieu. Globalization is sports have been in existence since
thousands of years back in History. Olympic Games are a living example of the oldest global institution
surviving centuries of global practices in sports. Olympia was a city state of Greece & invited sportspersons
from far corners of world every four years to participate in open competitions. This practice continues till
date. Today, in contemporary world, sports management firms & institutions have sprung up in all parts of
world to set up global standards & parameters. For example, following sports management
bodies/firms/organizations/institutions are instrumental in setting up global standards of sports in India.

AIM OF RESEARCH:

The purpose of this research is to identify how globalization is perceived outside of the academics in India, &
on how globalization in sports management influences small organizations and people of India at the micro
level.
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This is done through cross-referencing of different academic definitions and interpretations of globalization.
Academics is sports is gaining ground in India. There are now many sports universities, & some of them are
now rated as top class global level institutions, e.g. NIS (National Institute of Sports) Patiala, Rani Laxmibai
University of Sports, SAI (Sports Authority of India). Very good work is being done now by Central Ministry
of Sports & Culture.

SCOPE OF SPORT MANAGEMENT:

The basis of most sport management professional preparation programs revolves around an interdisciplinary
or multidisciplinary approach. Fields of study such as physical education, sport, business, computers, and
communications are all intricately intertwined in the preparation of future sport managers and administrators.
In fact, Sutton (1989) refers to sport management as a hybrid field of study in that it encompasses so many
other disciplines. Sport management programs can prepare students to become generalists or specialists. The
professional preparation curriculum typically consists of three basic components: Cognate or foundation
classes, which are related to the discipline of sport management and can include courses in communications;
interpersonal relations; business; accounting; finance; economics; statistics; and the historical, sociological,
psychological, kinesiological, and philosophical perspectives of sport (Stier, 1993). Specialty or major
courses, which are the core, applied courses geared specifically to sport management (Brassie, 1989).
Examples include introduction to sport management, sport management theory, sport marketing, fundraising,
promotions, public relations, ethics in sport management, legal aspects of sport, facility planning and
management, computer applications to sport, research methods, sport management problems and issues, and
risk management. Field experience, which is included in almost all undergraduate and graduate programs
(Sutton, 1989). This may take the form of a practicum or internship. A practicum is usually a pre-internship,
part-time field experience taken while the student is still pursuing cognate or specialty classes. An internship
is taken when all or a majority of specialty and cognate courses have been completed. This experience is
usually full-time, and the student is expected to provide meaningful assistance to the intern site. The
internship is the quintessential learning experience for the sport management student (National Association,
1987).

CAREER AND EMPLOYMENT OPPORTUNITIES:

An estimate was made in 1991 that there existed approximately 4.5 million sports jobs at all levels in the
United States. These were in marketing (1.5 million), entrepreneurship (1.15 million), administration
(500,000), representation (370,000), media (300,000), and other sports related areas (720,000) (Markiewicz,
1991). Although there is seemingly a wealth of job opportunities in sport, the competition for these positions
has been and will remain severe. And, many of these positions involve extremely low pay in comparison to
the amount of work expected. Career paths in sport management can include athletic team management,
finance, sports medicine/athletic training, journalism, broadcasting, public relations, development and fund
raising, sports information, facility management, cardiovascular fitness and wellness administration, aquatics
management, among others.
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CONCLUSION:

The outcome of this study was later contrasted and compared with the definitions given / perceived by target
employees of a sports management organization. They were asked about their perception of this terminology
and how it affected their professional and personal lives. Though a definite answer was not forthcoming,
evidence that small organizations, the individual sportsman/woman and other cultural factors have a more
active role on globalization was encountered.

To this point, this research is a first step into better understanding of the nature of globalization and how there
are more forces that become a part of its definition. This should be studied not only within the confines of
academia, but at its practical grass root environment as well.
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