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Abstract: Shekhawati is one of the important and solitary region not only in Rajasthanbut also in India. The
region is very close to Jaipur. It also reveals a treasure of great tourism resources. Geographically the
Shekhawati has considerable varieties in climate and socio- economic status. The Shekhawati has a great
potential for the better development of tourism. At present there is no proper economical investigation of
Shekhawati to analyze the present status, which is essential for better development of tourism in the Shekhawati
region. Tourism can generate employment opportunities for the local people and plays a vital role in the
economic development of the region
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1. IMPORTANCE OF PROPOSED INVESTIGATION:

1.1 INTRODUCTION

1.1.1 TOURISM-A GLOBAL GIANT

Tourism being a multi-dimensional and integrated industry features low resource consumption, high leverage effect
and abundant job opportunities. It is now imperative to an economy; economically, socially, culturally and
environmentally. Economically, it creates jobs and contributes to gross domestic product, as well as bringing in capital
investment and exports. Socially and culturally, travel and tourism offers the opportunity of providing jobs for the
minority and the disadvantaged groups, creating adequate training in management skills, providing education and
technology to local people and increasing incomes in rural and local economies, thereby contribute to the alleviation
of poverty in developing countries. Environmentally, it is essential for travel and tourism to maintain an optimal
balance of its natural resources by ensuring the ongoing arrival of tourists to destinations. Thus, almost all the
countries in the world have placed tourism on a pride of place as it employs over 235million people, generates 9.2 per
cent of global GDP, witnesses 940.0 million FTAs and generates 919.0 US $ billion FEE (WTO, 2010).

1.1.2 INTERNATIONAL TOURISM IN INDIA — A SLEEPING GIANT

World tourism is considered as a significant factor in the economy of many nations. Today tourism related
infrastructure in various parts of the country has improved the quality of life of the local people and helped to promote
local arts and crafts. Tourism is one of the fastest growing industries in the world. Due to growing economic
significance of tourism, there is a spectacular increase in tourism worldwide and increase in earning of the local
people. It helps to increase job opportunities related to tourism sector. In Sanskrit literature the three famous words
“AththiDevoBhava” means ,.,the guest is truly god™ are a dictum of hospitality in India. The main elements of tourism
which attract tourist to a particular destination fall under following categories: 1) Pleasant climate 2) Scenic attraction
3) Historical & cultural attraction 4) Accessibility 5) Shopping 6) Adventure 7) Variety of cuisines 8) Accommodation
9) Relaxation & recreation 10) Health - care projects. Therefore, it has been rightly said that the core concept of
tourism revolves around for 4 A*s (a) Attraction (b) Accessibility (c) Amenities (d) Ancillary services.

India is one of the popular tourist destinations in Asia. Tourism plays a critical role in the economic development of
the country with a contribution of 6.23 per cent to the national GDP and 8.78 per cent of the total employment in
India. As the second largest foreign exchange earner, it employs a large number of people, both skilled and unskilled.
Owing to her secularism and rich culture, India has fascinated many people from all over the world. The majority of
foreign tourists come from USA and UK. Kerala, Tamil Nadu, Delhi, Uttar Pradesh and Rajasthan are the top five
States to receive inbound tourists. With the growth of urban professional middle class, the tourism in India is
flourishing. Many agencies are functioning at national, State and regional levels, both in government and private
sectors, to promote international and domestic tourism. These agencies provide host awareness programmes (for
ensuring the involvement of local people), product promotion programmes (for attracting and retaining tourists) and
provision of facilities/amenities at the tourist destinations (for improving the facilities at the destinations). They also
formulate policies and programmes for the promotion of tourism.India’s glorious traditions and rich cultural heritage
are closely related with the development of tourism. India, a land of geographical diversity, blessed with a long history
of rich civilization and culture. It is a potential tourism paradise with a wide variety of attractions. Today tourism is a
major source of foreign exchange earnings and employment. India is a huge market for tourism for outbound and
inbound tourists. The number of Foreign Tourist Arrivals (FTAs) in India during 2010 increased to 5.78 million as
compared to 5.17 million in 2009. The growth rate in FTAs during 2010 over 2009 was 11.8 per cent. India“s rank
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improved to 40th in 2010, from 41st in 2009. Tourism continues to play an important role as a foreign exchange
earner for the country. In 2010, foreign exchange earnings (FEE) from tourism were = 64889 crore as compared to °
54960 in 2009, registering a growth of 18.1 %. Number of domestic tourist visits in India during 2010 was 740.21
million as compared to 668.80 million in 2009, with a growth rate of 18.8 %.

1.1.3 RAJASTHAN TOURISM-A LEADING DESTINATION

Rajasthan has a rich and colorful history making it one of the most popular tourist destinations in India. Historical
traditions are that Rajputs, Nath, Jats, Bhils, Ahirs, Gujars, Meenas and some other tribes made a great contribution in
building the state of Rajasthan. All these tribes suffered great difficulties to protect their culture and the land. Millions
of them were martyred for this land. Rajasthan includes most of Rajputana, comprised of a number of Rajput
kingdoms as well as Jat kingdoms and a Muslim kingdom. The Jats were rulers in Bharatpur and Dholpur. A Muslim
Nawab ruled Tonk. Jodhpur, Bikaner, Udaipur, and Jaipur were some of the main Rajput states. Rajput families rose
to prominence in the 6th century CE. The Rajputs resisted the Muslim incursions into India, although a number of
Rajput kingdoms eventually became subservient to the Delhi Sultanate and the Mughal Empire during those empires'
peak of expansion.The Mehrangarh Fort in Jodhpur was built by RaoJodha in 1498 Mewar led others in resistance to
Muslim rule: RanaSanga fought the Battle of Khanua against Babur, the founder of the Mughal empire; and
MaharanaPratap Singh resisted Akbar in Haldighati. Other rulers like Raja Maan Singh of Amber were trusted allies.
As the Mughal Empire weakened, the Rajputs reasserted their independence. With the decline of the Mughal Empire
in the 18th century, Rajputana came under attack from the Marathas and Pindaris, and the Maratha general Scindia
captured Ajmer. The Rajput kings concluded treaties with the British in the early 19th century, accepting British
sovereignty in return for local autonomy. Following the Mughal tradition as well as its strategic location Ajmer
became a province of British India, while the autonomous Rajputstates, the Muslim state (Tonk), and the Jat states
(Bharatpur and Dholpur) were organized into the Rajputana Agency. Rajasthan's formerly independent kingdoms
created a rich architectural and cultural heritage, seen today in their numerous forts and palaces (Mahals and Havelis)
which are enriched by features of Hindu, Muslim and Jain architecture.The formation of Rajasthan in its present form
has come in gradual states after the independence of the country. The present state of Rajasthan is effectively a union
of 22 former princely states. Rajasthan has a total area of 0.342 Sq. Kms, making it geographically the largest state in
the country. The state shares its geographical boundaries with the states of Punjab, Haryana, Uttar Pradesh, Madhya
Pradesh and Gujarat in India, and also has a long 1,070-Kms west boundary with India’s neighboring country
Pakistan. The topography of Rajasthan mainly comprises of three regions, namely, the Aravalli hills range, the Great
Indian Thar Desert and the eastern part of the state. Aravallis, one of the oldest mountain ranges in the world stretches
from Mount Abu in the southwest to Kota and Bundi in the east. The arid Thar Desert lies to the northwest of the state
and is characterized by shifting sand dunes and high summer temperatures. Rainfall and soil fertility increases towards
the eastern part of Rajasthan bordering Uttar Pradesh and Delhi. This region of cultivable land is also
interspersed with Rocky Mountains near Jaipur and Bharatpur. Although Rajasthan is the driest region in India, there
are considerable contrasts in the climatic zones in the state. Except in the hills, the summer temperatures are as high as
460C and minimum of 250C (average of 380C). In winter, the daily maximum in most low-lying areas is between
220C and 280C with the minimum being between 80C and 140C. The average annual rainfall in the state is close to
420 mm. Parts of the western desert receive very little rain, on average only 100 mm per year. The Aravalli range
tends to experience a higher rainfall and lower temperatures throughout the year. To the south-west there is higher
rainfall and marked humidity.

The population of the state is around 56.5 Mn according to the 2001 census and constitutes nearly 5.5% of the nation’s
population. The decennial rate of growth of populationin the state at 28.33% for the period 1991-01, is higher than the
all-India average. The population density of the state is 165 persons per Sq. Kms. It varies from region to region,
ranging between 13 persons per Sq. Kms in Jaisalmer (desert region) to 471persons per Sq. Kms in Jaipur (east
region). Overall literacy level in the state as per the 2001 census is 61%. 76% of males are registered literate whereas
female literacy is 44%. Tribals constitute 12% of the state population, nearly double the national average.The principal
language is Rajasthani, the four important dialects being Marwari in the west, Jaipuriin the east, Malwiin south-east
and Mewatiin north-east. Hindi is widely spoken and is rapidly replacing Rajasthanias the lingua franca.

1.1.4 SHEKHAWATI TOURISM — AN OPEN ART GALLERY

Rajasthan stood divided into five large and several smaller principalities. The big 5 were Amber (Jaipur), Bikaner,
Jaisalmer, Jodhpur (Marwar) and Udaipur (Mewar). The first two kingdoms shared the region which was destined to
become so rich in murals. The founder of beautiful Shekhawati region was MahaRaoShekhali, a descendant of the
illustrious KachhawahaRajput clan who held Amber-Jaipur for centuries. The chieftains of Shekhawati were the
descendants of Baloji, the third son of Raja Udaikaran of Amber, who succeeded to the throne of in 1389.The story of
MahaRao Shekhali’s birth is interesting. MokullJi was a 15th century chieftain in the Amber territory who was much
troubled because he had no son. In those days, it was almost sinful for a ruler to die without an heir, for who would sit
on the throne after his death? So having heard a lot about the miraculous powers of the Muslim saint Sheikh
BurhanChisti, MokulJi and his wife decided to pay the man a visit. With the blessings of the Sheikh, a son was born to
the Rajput couple. Mokulli christened his boy Shekha, who was to become the founder of Shekhawati or the ‘Garden
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of Shekha’, an important part of the surface of Rajputana. MahaRaoShekhaJi(ruled 1433-88) was the chieftain of
Amarsar in Amber where he refused to pay tribute to the Kachhawaha rulers of Amber-Jaipur. Thus breaking away, he
proclaimed sovereignty in 1471 AD. In the following years Shekhawati comprised of a disparate sequence of small
fiefdoms locally known as thikanas, the notable of which were Sikar, KhetriNawalgarh, Dundlod, Mandawa and
Parasrampura. However, the chieftains of Shekhawati retained a nominal loyalty to the Amber (Jaipur) State, who in
turn honored them with hereditary titles. It was more like they were in alliance with, rather than subservient to the
Amber throne. And it was probably due to this exposure to the beautiful courts of Amber-Jaipur that Shekhawati’s
forts and havelis (mansions) came to be decorated gloriously with murals. Anyway, the Shekhawati-Amber power
equation is best expressed in James Tod’s words: “The history of the Shekhawat confederation, which springing from
the redundant feudalistic Amber, through the influence of age and circumstances, has attained a power and
consideration almost equaling that of the parent state; and although it posses neither written laws, a permanent
congress, nor any visible or recognized head, subsists by a sense of common interest.”As the Mughal Empire fell into
decline after the death of Aurangzeb in 1707, the descendants of MahaRaoShekhali, who had already spread
themselves in the east of the Aravallis, began to encroach the west and north through the Udaipurwati and Sikar gaps
in the hills.Before the ShekhawatRajputs could properly establish their fiefdoms on a large scale, the land had to be
wrested from the ruling Muslim nawabs (governors). The latter had secured their estates with the help of the Delhi
sultans who were in the country until 1526 when Babur came and routed them. Anyway, the Shekhawats were there to
announce their arrival on the scene. In 1730 Jhunjhunu was seized by Sardul Singh (ruled 1730-52). The following
year he allied with Sheo Singh (ruled from 1721), the powerful ruler of Sikar and evicted the nawab of Fatehpur,
Sardar Khan. Rohella Khan and Sardar Khan were descendants of Kaim Khan and therefore called Kaimkhanis, were
the most powerful of the nawabs of the region. With their defeat, important portions of territory thus got added to
Shekhawati. By 1732, these two Shekhawati thakurs (chieftains), Sardul Singh Ji and Sheo Singh Ji, had carved a big
niche for themselves. They grew very powerful and many of the other thakurs looked up to them for help.Shekhawati
was flourishing, and the signs were obvious. The ShekhawatRajputs got their forts and palaces covered with
murals.Jhunjhunu lorded over by Sardul Singh, was richest and the most happening thikana of the painted region. It
served as the capital of the new and extended Shekhawati. After Sardul Singh’s death in 1752, the estate was divided
equally among his five sons — Zorawar Singh, Kishan Singh, Akhey Singh, Nawal Singh and Keshri Singh. Jhunjhunu
thus came to be known as the Panchpana — the five estates. But it did not stay so for long, because Akhey Singh died
without leaving an heir. His share was to be redistributed among the other four. Sardul Singh had made for himself a
big empire, for even at the end of it all, the sons got big chunks and ruled autonomously. Zorawar Singh inherited
Taen, Gangiyasar and Malsisar; Kishan Singh got Khetri and Alsisar; NawalSingh foundedNawalgarh and Mandawa;
and Keshri Singh Bissau and Dunlod. The thakurs of every village in the region covered by the Panchpana were all
descended from one or other of these men.In course of time, the cake that Jhunjhunu was got cut further. The most
prosperous region remained Mandawa and Nawalgarh, because of the excellent relations they shared between them.
On the other extreme was Bissau, which in the hands of Keshri’s grandson ThakurShyam Singh.From the turn of the
19th century till about 1822, a vast amount of trade was diverted through Shekhawati and more and more merchants
got attracted into the region. This was the meeting point of the camel caravans from the Middle East, China and India.
Trade in opium, cotton and spices flourished. The merchant community that grew then is still a prominent class in the
Indian society today — the marwaris. The huge sums of money that they dished out was to pay for the sheer volume of
artistic expression that adorns the walls of Shekhawati. These marwaris and banias (traders by profession, not
necessarily belonging to any particular region) built palatial havelis for themselves and memorials for their ancestors.
For, the haveli was to a bania what the fort was to a Rajput. These havelis were like fortified houses, which walled in
the lives of the women, who spent most of their days in the zenana (women’s apartments) built around an inner
courtyard. The men conducted their business on the white cotton mattresses of their sitting rooms. The marwaris also
financed many temples, gardens, baolis (step wells) and dharamshalas (caravansaries) for the people. It was obvious
that Shekhawati was growing prosperous, thanks to the industrious trading classes. But greater wealth was yet to flow
into Shekhawati.The flourishing cross-desert commerce wilted away as the British political set up grew stronger. More
and more stress was being laid on the ports of Bombay and Calcutta instead, to establish monopolies for the East India
Company. By the 1820s and 30s, it became more than clear that the future of trading did not lie in the sands of
Rajasthan. But the marwaris of Shekhawati would not be so easily put down. Leaving their native land, the menfolk
migrated all the way to the upcoming eastern colonial capital to put their trading genius to good use. Here too, they
flourished which inspired more of their brethren to join them in an alien land. and by the end of the 19th century, the
marwaris had carved a pretty big niche for themselves in the economic sphere in Calcutta. Similarly, they took
position in Bombay, Surat and Hyderabad too.Nothing in the history of India compares with the successful migration
of the Shekhawati merchants. According to an American sociologist “it is estimated that more than half the assets in
the modern sector of the Indian economy are controlled by the trading castes originating in the northern half of
Rajasthan”. and of these, a majority originates in just a dozen little towns of Shekhawati.

1.2THE SELECTION OF THE TOPIC
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Shekhawati is one of the important and solitary region not only in Rajasthanbut also in India. The region is very close
to Jaipur. It also reveals a treasure of great tourism resources. Geographically the Shekhawati has considerable
varieties in climate and socio- economic status. The Shekhawati has a great potential for the better development of
tourism. At present there is no proper economical investigation of Shekhawati to analyze the present status, which is
essential for better development of tourism in the Shekhawati region. Tourism can generate employment opportunities
for the local people and plays a vital role in the economic development of the region. So this topic is selected for detail
research.

1.3 RESEARCH HYPOTHESIS

1.3.1 INTRODUCTION TO THIS RESEARCH

This research will focus on determining if Shekhawati region in Rajasthan would appeal to tourists as tourism

destination worth visiting during their tour of Rajasthan and to determine if tourism would be welcomed by the people

of Shekhawati region as a viable and sustainable alternate means of economic development .The study is aimed at
assisting villages keen developing tourism as a means of income generation . Helping in policy formulation by the
state government to assist in development of tourism and also to help tour operator wishing to include Shekhawati

tourism in their Rajasthan tour programme .

The main hypotheses of this study are-

1) Tourist visitingRajasthan find shekhawati attractive place to visit but are unable to visit Shekhawati .if shekhawati
tourism product were offered to tourist these would provide them a unique product basket of experiences ranging
from simple hospitality to crafts to culture to nature viewing such product will be widely accepted and promoted
by tourism product distribution channels.

2) Rajasthan has the level of entrepreneurial initiative in Shekhawati region to be successfully able to offer tourism
product.

3) That such an effort to promote tourism would be sustainable in the long run with positive social, cultural and
economic impacts.

2. REVIEW OF LITERATURE:

Tourism today has acquired wide social and economic dimension. Due to fast and instant communication the world
has turned into a global village. Tourism today has been acknowledge as an industry and both government and private
sector have planned tourism as an essential component of their economics. Development tourism need planning
investment and scientific study of the subject and hence more and more educational institution are offering tourism as
a subject in their educational curriculum. Since timing immemorial Shekhawati has been a great source of attraction of
the world but tourism Industry has not developed so to its full potential. To achieve full potential Shekhwatitourism
need shrewed planning study of marketing processes. It also badly needs active and sincere involvement of private
sector.Due to paucity of tourist literature and research in Shekhawati today western concept have been applied here
especially from United States of America.The study is important an interesting study of tourism and will be
immensely useful for all tourist department in India & abroad.

Donald V.L. Macleod & James G. Carrier — Tourism Power and Culture, Channel View Publication 2010, Bristol
(U.K.) If one wants to find out how culture shapes tourism one should read “Tourism, Power and Culture” by Macleod
and Carrier. How culture and tourism can be commodified and become a tool in political and economical strategies
and struggle. In their study of tourism and culture. They working on tourism destination are ideal observers of changes
in the around these destinations. They act as good interpreters of indigenous view and culture differences created by
the development in the area of tourism.

Madan and Rawat (2000) — In their study evaluated the impact of tourism on the environment of Massorie. It reveled
that disorderly and scattered development of tourism infrastructure due to increasing demand for lodges hotels and
other necessary basic amenities leads to the environment degradation. The authors viewed — that the tourism industry
in Massorie got its saturation point and there was a need to develop some nearby places like Dhanoti and park estate
for the development of tourism.

Prof.S.K.Agarwal — The essence of tourism development (Dynamics, Philosophy and Strategies) Sarup& sons
publications New Delhi — ISBN-81-7625-527-0, 2004.This study presents a comprehension view and analytical
understanding to form a strategy for tourism promotion, marketing with impact assessment on the economy. This
study has also been undertaken to evaluate the role of tourism industry in the economic development of the region in
the term of income creation, employment generation and revenue yielding effects on the ‘economic’. The study is also
focused on the forecasting the trends of national and international tourist traffic, which may help the policy maker to
prepare effective plan for the development of all the region of the country. Special emphasis has been put on
principles and practices of eco-tourism for sustainable development.

20 years perspective plan for sustainable tourism in Rajasthan (Report) A.F. Ferguson& Co. Deptt. Of tourism,
Ministry of tourism, art and cutting Govt. of India A.F. Ferguson& Co. have been invited by Ministry of tourism
culture and art Dept. Of tourism to access the tourism scenario in Rajasthan and suggest appropriate tourism projects
and roles of various parties (Govt. &NGO’s) in implementing the same
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Rajesh Shah, Dynamics of World tourism development, Raj Publishing House, Jaipur 2006 ISBN 81-89326-50-3
This book dwells mainly on the dynamics of world tourism government all over the world are tying to create tourist
destination for the benefit of the local tourist as well as the world tourists. Besides this tourism has become a full
fledged industry which is capable of earning foreign exchange for the country and ultimately may led to economic
development and cultural development of the country.This book is a verycomprehensive study on tourism
development and has taken example of USA, UK, SA and some other countries of Africa. It has given material on
National Parks in South Africa. It has also given glossary of environmental tourism and marketing terms.

Pushpinder S. Gill, Dynamics of tourism Vol. 1- Perspectuios on Indian tourism, Animal Publication New Delhi,
1996, ISBN 81-7488 — 329 — 0 (Vol. -1).Tourism today has acquired wide social and economic dimension. Due to fast
and instant communication the world has turned into a global village. Tourism today has been acknowledge as an
industry and both government and private sector have planned tourism as an essential component of their economics.
Development tourism need planning investment and scientific study of the subject and hence more and more
educational institution are offering tourism as a subject in their educational curriculum. Since timing immemorial
India has been a great source of attraction of the world but tourism Industry has not developed so to its full potential.
To achieve full potential India tourism need shrewed planning study of marketing processes. It also badly needs active
and sincere involvement of private sector.Due to paucity of tourist literature and research in India today western
concept have been applied here especially from united states of America.The study is important an interesting study of
tourism and will be immensely useful for all tourist department in India & abroad.

A.K. Raina, R.C. Lodha — fundamental of tourism system, Kanishka Publishers & distributors, New Delhi — 2004,
ISBN 81-7391-6527 This book presents a comprehensive view of tourism industry and its relationship that exits
between tourism, culture, tourist attractions and the host communities. The book examines the meaning of tourism and
the hotel industry and gives a financial managerial and historical overview of its growths potential. It discussed how
the tourism industry markets. Physical and culture environment to sell in to the consumer market.The book cover all
aspects from organizational planning promotional and marketing point of view and describe how this industry can be
utilized from particular business. The several kind of tourist product are described and guidelines for their
development are also highlighted. Special emphasis has been provided on various segments and operations in
hospitality industry and its changing dimensions at national and global level. What are the effects of tourism on an area
7What benefits, what cost does tourism bring an area ?What investment and facilities will be needed to pump tourism
7How promotional measure help to get maximum results in tourist ? These are some question answered by this book.
This book is a great interest to the planners, policy makers educators, researchers, and professionals, at different level
of govt, university and the bodies of professional accountant n the field of tourism travel & hospitality trade.

Shaloo Sharma, Indian tourism today : Policies &Programmes, ABD publisher Jaipur 2002, ISBN= 81-85771-49-9
Tourism has acquired a prominent place in the economy of country. Besides this tourism is a good means of marketing
culture. Prominent civilizations like the British, German & American cultures have acquired world dimensions. It is
generally said that politics place & prominent part in disseminating the culture. Those countries whose political
systems are vibrant are taking flourishing tourism industry. India is an old civilization and has a rich heritage of
palaces, buildings, rivers mountain, temples and forts. Max Muller have tried to sell Indian culture. Through its
scriptures and literature. This book a very wide perspective have been given about the potentialities of tourism in India.
Vol-XXXVIIl Number — 2 july December 2011 Prashasnika — A journal of administrative process — The HCM
Rajasthan State Institute of Public Administration, Jaipur.Problem & Prospects of tourism in Bangladesh A
StudyMohammed Abu Hassan Faruk and MuhammedMahmidarRahmanThe study is tofind out the problems of
tourism in Bangladesh for making it profitable industry and to find out the causes behind the lacks in the tourism
industry and measure a proper plan to make tourism a profitable industry. The methodology based on both emperial
field study and secondary data. To make the survey 90 sample tourists are interviewed at different tourism center in
Bangladesh.

AseemAnand, Advance dictionary if tourism, Sarup& sons, New Delhi, 1997 ISBN — 81-7625-004.This dictionary is
essentially a compilation of the term taken from various aspect of tourism such as tourism management, international
tourism and sustainable development, ecotourism and mass tourism geography and structure tourism and travel,
tourism, evolution, tourism planning, tourism marketing, tourism transport and travel marketing, tourism issues and
tourism strategies. The entries included in this dictionary have been written in a clean and elegant style provided both
straight forward definition and invaluable background information. An extensive cross reference system makes the
reader to place each entry into a broader context. Perfect for every body use, the dictionary is compact and affordable
format. This deals with various term etymologically and thorough investigations of each town has been done before
inclusion in this dictionary.This dictionary will be an asset to every library. This will be essentially for tourists, tour
operators, tour managers, tour guides, hotel manager, air line manager, tourist transporters, translator, various
government tourism department and students of hotel management.

Ravee Chouhan, Heritage and Cultural tourism, Vista International publishing house, Delhi, 2006, ISBN: 81-89652-
15-x.Nowadays tourism has developed into a global phenomenon, which has become a basic need that involves
hundreds of people involving agents in tourism activity, either the governmental society, tourism industry or public
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society. Almost all of the modern countries, either the advanced countries or developing countries in the world in this
21" century has established tourism as a sector in their economical, social and cultural development.This book
provides detailed case studies that explore the complexity of modern tourism relationships. It also challenges the often
assumed primacy of the relationships between the “Hosts”. And their “guest” arguing that virtually all forms of
tourism are mediated by parties. Who stand outside of such immediate relationships, separate chapters are dedicated to
cultural heritage, state achieves and audiovisual policy.The study contain :Heritage tourism in India.Cultural tourism
in Nepal & Middle East.Heritage tourism in PensylvaniaNature tourism and the Iron valley.Culture tourism in
tropican areas. International cultural tourism charter.Dynamics of tourism concept, philosophy and strategies

A.K. Raina Neelu Jain, Kanishka Publishers and Distributors, New Delhi 2004 ISBN-81-73 91-620-9 This book
present a comprehensive view of tourism industry in Rajasthan Focusing the interrelationships and interdependencies
of its various aspects and elements. The author cover all the aspects from organizational, promotional and marketing
views and describe how industry can be utilized from particular business. Among its highlights, the book covers
.Shows how and why people travel and how that process can be influenced. Examines the cost benefit analysis of
tourism industry in Rajasthan.Describe how tourism and travel industry woks and stresses has element interacts.
Examine new dimensions of financial feasibility study.This study will be of interest to the planners, policy makers,
educators and professionals at different levels in governments, universities and the bodies of professional
accountants in the fields of tourism, travel and trade.

A.K. Raina, Tourism Industry in Kashmir, Shipra Publication, 2002, ISBN-81-7541-090-6Tourism and tourism
industry in the valley of Kashmir during 1990 (s) have been dealt in the book. It has analyzed tourism industry of state
in right perspective focusing on its problems and prospects. The main focus of the book is on —The phenomenon of
tourism.Organizational set up of tourism in Kashmir Valley.Boarding, lodging and other services.Economic impact of
tourism in Kashmir valley.Problem of tourism in Kashmir Valley.Future prospectus and suggestion.

3. RESEARCH GAPS FOR PROPOSED INVESTIGATION:

Review of literature leads to the following research gaps:
1) Tourist visiting Rajasthan find shekhawati attractive place to visit but are unable to visit Shekhawati .if
shekhawati tourism product were offered to tourist these would provide them a unique product basket of
experiences ranging from simple hospitality to crafts to culture to nature viewing such product will be widely
accepted and promoted by tourism product distribution channels.
2) Rajasthan has the level of entrepreneurial initiative in Shekhawati region to be successfully able to offer
tourism product.
3) That such an effort to promote tourism would be sustainable in the long run with positive social, cultural
and economic impacts.

4. OBJECTIVES OF THE RESEARCH STUDY:

The major objectives of the study are to make a geographical investigation of tourism in the Shekhawati. Following
are the specific objectives of the study-

1) To examine the factors which are responsible for the development of tourism in the study region.

2) To study heritage sites and tourism development in study region.

3) To analyze the role of infrastructural facilities in the development of Heritage tourism.

4) To assess the transportation and accommodation facilities in the study region.

5) To assess the economic impact of tourism upon a few tourist places.

6) To identify new locations having tourism potential and to suggest a strategy for the = development of concerned
tourist places.

7) To identify the problems prospects and potential of tourism in the study region.

8) To suggest a remedial measures for the development of tourism in the study region.

5. HYPOTHESES:

Following are the hypotheses formulated based on the aforesaid objectives:

* Number of tourist arrivals significantly influenced by infrastructure and political stability.
* The tourism industry positively influences economic development of Shekhawati region.
* Tourism has the positive influence on poor people of Shekhawati region.

6. RESEARCH METHODOLOGY:

6.1 THE STUDY

By extensive literature review, it has been found that work on tourism is done many countries and there is no
significance work done for economic aspect of tourism in Rajasthan (special reference to shekhawati circuit). Tourism
is very important parts of General management, which play a key role in the state economy. The present study will
focus on role of tourism in economic development of Rajasthan (special reference to shekhawati region).
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6.2THE DESIGN

The qualitative study will be done where primary data will be collected via. Questionnaire, telephonic interview, and
personal interview, annual reports of Rajasthan tourism and government report on Rajasthan tourism etc.

6.3 THE SAMPLE

The study is to find out the problems of tourism in shekhawati region for making it profitable industry and to find out
the causes behind the lacks in the tourism industry and measure a proper plan to make tourism a profitable industry.
The methodology based on both emperial field study and secondary data. To make the survey 300 and more sample
tourists are interviewed at different tourism center in shekhawati region.

6.4 THE TOOLS

6.4.1 DATA COLLECTION

The data collection is to be often used for study are mainly for the primary data. The primary data which are collected
as afresh and the first handed collected and thus happen to be original feature. In the study, primary data collected
from the questionnaire from the various tourist center in shekhawati region.

6.4.2 DATA ANALYSIS

The data, after collection, has to processed and analyzed. The process implies editing, coding, classification, and
tabulation from the collected data. The various statistical tools are too applied for the study correlation, ANOVA test,
Factor analysis, etc. in the accordance with various data.

7. CHAPTER WISE DETAILS OF PROPOSED RESEARCH:

7.1 CHAPTER - 1 INTRODUCTION

The first chapter is introductory compiled in nature and spells out the review of literature, objectives of the study,
hypotheses, and methodology used in the study. This chapter serves as the foundation on the basis of which the other
chapters of the study are developed.

7.2 CHAPTER - 2HISTORICAL BACKGROUND

This chapter would cover historical background of tourism industry in India, Rajasthan and shekhawati region.

7.3 CHAPTER - 3 THE GROWTH PATTERN OF TOURISM INDUSTRY IN RAJASTHAN WITH
SPECIAL REFRENCE TO SHEKHAWATI REGION

This chapter would cover all the aspects of growth pattern of tourism industry in India, Rajasthan and shekhawati
region.

74 CHAPTER -4 THE ECONOMIC IMPACT OF TOURISM ONRAJASTHAN WITH SPECIAL
REFRENCE TO SHEKHAWATI REGION
This chapter would cover the impact of tourism in economic development of India ,Rajasthan and Shekhawati region

7.5 CHAPTER - 5 DEVELOPMENTAL PLANS OF GOVERNMENT AND OTHER AGENCIES

This chapter would cover the various developmental plans of government and other agencies at state and puticular
region.

7.6 CHAPTER - 6 DATA ANALYSIS AND INTERPRETATION

This chapter would cover the analysis of data gathered from Primary and secondary source, interalia covers the
analysis of Primary data gathered from Judgment sampling at first level and Convenience sampling method, by
application of various statistical tools such as Chi Square test, factoring and other advance statistical applications. This
would equally cover the secondary data analysis from Ratio analysis management tools etc.

7.7 CHAPTER -7 SWOT ANALYSIS

This chapter would be based onSWOT (strength, weakness , opportunities and threats)

7.8 CHAPTER -8 FINDINGS, CONCLUSIONS AND RECOMMENDATIONS

This chapter would be based on the results and observations recorded through the analysis and interpretation from the
previous chapter. This chapter would give the final outcome of the present study, which can further be used for

advance studies, on the subject.

8. FACILITIES AVAILABLE FOR THE WORK:
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1. All the books and Literature related to the research work of researcher are available in the Department.

2. All reference books related to research work are available in Department.

3. Maximum reference literature are available whom researcher refers in his application unavailable books will be
provided by library.

4. Magazine department of Central library will provide those magazines, which are related to research work of
researcher.

5. Researcher will be allowed to read and write work in the library.

6. All other facilities related to the research work will be provided to the researcher from the Department.

9. REFERENCES:
BOOKS

1. Badam B. S. and Bhatt H. (2007) “Culture and Tourism”, Published by AjayVerma for Commonwealth
Publishers. New Delhi.

1. 2. Chatak G. R. (2007) “Sustainable Tourism-Codes and Guidelines”,Cyber Tech. Publications New
Delhi.

2. Dhar P. A. (2000) “International tourism (Emerging challenges and Future prospectus)”, kanishka publishers,
distributors. 4697/5-21A, Ansari Road,Daryaganj, New Delhi, 110002.

3. Elliott J. (1997) “Tourism Politics and Public Sector Management”. First Published in 1997 by Routledge 11
New Fetter Lane, London EC4P 4EE.

4. Guptas R. comprehensive Jammu and Kashmir General Knowledge (current affairs and latest who is who)
2007 edition.

5. Greene H. W. (2003) “Econometric analysis”, Fifth edition, Pearson publication.

6. Gujarati D. N. (2003) “Basic Econometrics”, Forth edition Published by McGraw-Hill/Irwin.

7. Kamara K. K. and Chand M. (2004) “Basics of Tourism (theory, operation and practice)”, kanishka
publishers, distributors. 4697/5-21A, Ansari Road, Daryaganj, New Delhi, 110002.

8. Kothari C. R. (2009) “Research Methodology-Methods and Techniques” (second revised edition), New age
International Publishers New Delhi. www.newagepublishers.com.

9. Malviya M. (2005) “Tourism Leisure and Recreation”, Published by Isha Books. D-43. Prithviraj Road,
Andarsh Nagar Delhi-110033- E-mail: Ishabooks @hotmail.com.

10. Michael Hall C. (------------ ) “Pro-poor tourism: Who’s Benefits? Perspective on tourism and poverty
reduction”. Edited by

11. Singh P. K. (1998) “Fifty Years of India Tourism”, kanishka publishers, Distributors 4697/5-21 A, Ansari
Road, Daryaganj. New Delhi-110002.

12. Sharma J. K. (2000) “Tourism Planning and Development- A new perspective”, Published by Kanishka
Publishers, Distributors, New Delhi.

13. Sharma S. C. (2002) “Geography of Tourism”, Rajat Publications New Delhi, India (Volume —1).

14. Vijayalakshmi K. S. (2005) “History and Tourism”, Published by Kori Publications Bangalore.

15. Veerachamy R. (2008) “Quantitative Methods for Economists” (second edition), new age International
Publishers New Delhi. www.newagepublishers.com.

16. Wahab S. and Pigram J. J. (1997) “Tourism Development and Growth —the challenge of sustainability”, First
Published in 1997 by Routledge 11 New Fetter Lane, London.

17. Williams S. (1998) “Tourism Geography”, Published by Routledge 11 New Fetter Lane, London EC4P 4EE.

18. Donald V.L. Macleod & James G. Carrier — Tourism Power and Culture, Channel View Publication 2010,
Bristol (U.K.) Page 209.

19. Prof. S.K.Agarwal — The essence of tourism development (Dynamics, Philosophy and Strategies) Sarup&
sons publications New Delhi — ISBN-81-7625-527-0, 2004.

20. 20 years perspective plan for sustainable tourism in Rajasthan (Report) A.F. Fergusion & Co. Deptt. of
tourism, Ministry of tourism, art and cutting Govt. of India Page 1, 12, 13 & 15.

21. Rajesh Shah, Dynamics of World tourism development, Raj Publishing House, Jaipur 2006 ISBN 81-89326-
50-3Page 161.

22. Pushpinder S. Gill, Dynamics of tourism Vol. 1- Perspectuios on Indian tourism, Animal Publication New
Delhi, 1996, ISBN 81-7488 — 329 — 0 (Vol. -1).

23. A.K. Raina, R.C. Lodha — fundamental of tourism system, Kanishka Publishers & distributors, New Delhi —
2004, ISBN 81-7391-6527 Page 139-140.

24. Shaloo Sharma, Indian tourism today : Policies &Programmes, ABD publisher Jaipur 2002, ISBN= 81-85771-
49-9 Page 11.

25. AseemAnand, Advance dictionary if tourism, Sarup& sons, New Delhi, 1997 ISBN — 81-7625-004.

26. RaveeChouhan, Heritage and Cultural tourism, Vista International publishing house, Delhi, 2006, ISBN: 81-
89652-15-x.

Available online on - WWW.IJIRMF.COM Page 243



INTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD ISSN - 2455-0620 Volume - 3, Issue - 6, June - 2017

27.

Dynamics of tourism concept, philosophy and strategies A.K. RainaNeelu Jain, Kanishka Publishers and
Distributors, New Delhi 2004 ISBN-81-73 91-620-9.

28. A.K. Raina, Tourism Industry in Kashmir, Shipra Publication, 2002, ISBN-81-7541-090-6.

29. Bhatia A. K. (1997) “International Tourism- Fundamentals and Practices”,Sterling Publishers Pvt. Ltd., New
Delhi.

REPORTS

1. Concepts, Definitions and Classifications for Tourism Statistics, 1995, World Tourism Organization, Madrid.

2. Committed to Tourism, Travel and the Millennium Development Goals, 2008, World Tourism Organization,
http://www.unwto.org/ .

3. Final Report of 20 years of perspective plan for sustainable development of tourism in J&K prepared for
ministry of tourism, Government of India, New Delhi, incredible India by santek consultants private limited
Delhi-110091.

4. Handbook of Statistics on the Indian Economy (2008-09) Reserve bank of India. Published by Gunjeetkaur
for the RBI Mumbai —400001.

5. Indian Development Report (2002), edited by Kirit S. Parikh, R. Rakhakrishna (Indira Gandhi Institute of
Development Research). Oxford University Press New Delhi-110001.

6. Ministry of Culture, Tourism and Civil Aviation, 2001, Annual Statistical Report 2001. Kathmandu, Nepal:
Ministry of Culture, Tourism and Civil Aviation.

7. The World Tourism Organization (UNWTO) 2006, UNWTO World Tourism Barometer, Latest issue of the
Madrid, Spain/Quito, Ecuador.

8. The Jammu and Kashmir Economic Survey Report (2009).

9. The Jammu and Kashmir Digest of Statistics (2008).

10. World Development Report (2006) Equity of Development. Oxford University Press New York (NY) 10016.

11. World Development Report (2010) Development and Climate Change.

12. World resource-A Guide to the Global Environment (1998-97). Oxford University Press New York.

13. World Development Indicators (2005). The World Bank. www.worldbank.org or www.worldbank.org/data.

14. World Tourism Highlights 2001, 2002, World Tourism Organization, Madrid: World Tourism Organization.

ARTICLES

1. Andriotis K. and Vaughan D. R. (2004) “The tourism workforce and policy: Exploring the Assumptions using
Crete as the case study”. Journal of current issues in tourism. Vol.7, No.1, pp. 66-83.

2. Ashley C., Haysom G. (2006) “From philanthropy to a different way of doing business: strategies and
challenges in integrating pro-poor approaches into tourism business”. Journal Development Southern Africa.
Vol. 23, Issue 2, pp. 265-280.

3. Arslanturk, eta al. (2011) “Time-varying linkages between tourism receipts and economic growth in a small
open economy’’. Journal of Economic Modeling. Issue (Month): 1-2 (January), pp. 664-671.

4. Alper A, et al. (2009) “International tourism demand for turkey: A dynamic panel data approach”. Research of
Journal of International Studies. 9, pp. 65-73.

5. Andrew M. and Donald A (2008) “Determining tourist arrivals in UGANDA: The impact of distance, trade
and origin-specific factors”. African Journal of Accounting, Economics, Finance and Banking Research. 2(2),
pp- 51-62.

6. AgarajXhiliola, Murati M. (2009) “Tourism an important sector of Economic development”. Published by the
Faculty of Economics in its Journal Constatin Brancusi University of TarguJiunnals-Economic Series. Vol.1,
pp- 83-90.

7. Bailey M. (2002) “Country Reports China, Travel and Tourism Intelligence”. Vol. 3, pp. 25-47.

8. Buckley, R. (2002) “Tourism and the less Developed World: Issues and Case Studies”. Annals of Tourism
Research. Vol. 29, No. 4, pp. 1192-1193.

9. Boroojeni H. Z. (2003) “Tourism as an Economic Development Tool”. Tourism Studies. Vol. 1, pp. 10-13.

10. Balaguer, et al. (2002) “Role of tourism in the Spanish long-run economic development”. Journal of applied
economics. Vol.34, No.1, pp. 877-84.

11. Brida, et al. (2008) “Tourism’s Impact on Long-Run Mexican Economic Growth”. Economics Bulletin. Vol.
3, No. 21, pp. 1-8.

12. Bazini E. and Nedelea A. (2008) “Impact of the Tourism Development on Poverty Reduction in Albania as a
Country in Transition”. Journal of annals of the “Stefan cel mare” university suceava. Fascicle of the faculty
of Economics and public administration. Vol. 8, Issue 1, pp. 29-35.

13. Connell J. (2006) “Medical Tourism: Sea, Sun, Sand and ..... Surgery”. Tourism Management. Vol. 27, pp.

1093-1100.

Available online on - WWW.IJIRMF.COM Page 244


http://www.worldbank.org/
http://www.worldbank.org/data

INTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD ISSN - 2455-0620 Volume - 3, Issue - 6, June - 2017

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

34.

35.

36.

37.

38.

39.

40.

41.

42.

Croes R. and Vanegas M. (2008) “The relationship among tourism development, economic expansion and
poverty reduction in Nicaragua, using cointegration”. Vol.47, No.1, pp. 94-103.

Chien-Chiang Lee, Chun-Ping Chang (2008) “Tourism development and economic growth: A closer look at
panels”. Journal of Tourism Management. Vol.29, No.1, pp. 180-192.

Chien-Chiang Lee, Mei-Se Chien (2008) “Structural breaks, tourism development, and economic growth:
Evidence from Taiwan”, Mathematics and Computers in simulation. Vol.77, No.4, pp. 358-368.

Chaiboonsri C. Chaitip P. (2009) “Forecasting with X-12-ARIMA and ARFIMA: International Tourist
Arrivals to India”. Journal Annals of the University of Petrosani, Economics. Vol. 9, Issue 3.

Chaiboonsri C. (2008) “A Panel Unit Root and Panel Cointegration Test of the Modeling International
Tourism Demand in India”. Journal Annals of the University of Petrosani - Economics. Vol. 8, Issue 1, pp.
95-124.

Chauhan, et al. (2008) “Tourism: A Tool for Crafting Peace Process in Kashmir, J&K, India”. TOURISMOS:
An International Multidisciplinary Journal of Tourism. 2.4.

Dhariwal R. (2005) “Tourist arrivals in India: how important are domestic disorders?” Journal of tourism
economics. Vol.11, No.2, pp. 185-205.

Durbarry R. (2004) “Tourism and economic growth: the case of Mauritius”. Journal of tourism economics.
Vol.10, No.4, pp. 389-401.

Dritsakis N. (2004) “Tourism as a long-run economic growth factor: an empirical investigation for Greece
using causality analysis”. Journal of tourism economics. Vol.10, No.3, pp. 305-316.

Demiroz, Dundar M.; Ongan and Serdar (2005) “The contribution of tourism to the Long-run Turkish
Economic Growth”. Journal of economics. Issue 09/2005, pp. 880-894.

Deaton A and Dreze J. (2002) “Poverty and Inequality in India A Re- Examination”. Journal of Economic and
political weekly. September (7) 2002, pp. 3729-3748.

Eadington W. R. and Redman M. (1991) “Economics and Tourism”. Annals of Tourism Research. Vol. 18,
pp- 41-56.

Eilat Y., et al. (2004) “Determinants of International tourism: a threedimensional panel data analysis”, Journal
of Applied Economics. Volume 36, Issue 12 (July), pp. 1315-1327.

Gooroochurn N. and Sugiyarto G. (2005) “Competitiveness indicators in the travel and tourism industry”.
Journal of tourism economics. Vol.11, No.1, pp. 25-43.

Gunduz L., Hatmi A. N. (2005) "Is the Tourism led growth hypothesis valid for Turkey”, applied economics
letters, vol.12, No.8, pp. 499-504.

Info A. and Leon Y. (2007) “The impact of tourism on rural livelihoods in the Dominican Republic's coastal
areas”. Article provided by Taylor and Francis. Journal of Development Studies. Vol. 43, Issue 2, pp. 340-
359.

Icoz, et al. (1998) “Tourism demand in Turkey”. Annals of Tourism Research. 25 (1), pp. 236-240.

Joseph K.V. (2008) “Can tourism foster the development of Indian economy?” The IUP journal of
Governance and public policy. Vol. 3. Issue 4, pp. 65-74.

Jayasheela, et al. (2006) “Tourism Development in India — Challenges In the New”. Journal of Global
Economy. Vol. 2, Issue 1, pp. 55-71.

Kastenholz E. (2005) “Analyzing determinant of visitors spending for the rural tourist market in North
Portugal”. Journal of tourism economics. Vol.11, No.4, pp. 555-569.

Kreishan M. F. (2011) “Time-Series Evidence for Tourism —Led Growth Hypothesis: A case study of Jordan”.
International Management Review. Vol.7, No. 1, pp. §9-93.

Lala M. F. and Bhat A. M. (2008) “The prospectus of developing Kashmir as an adventure tourism
destination”. South Asian journal of tourism and heritage. Vol.1, No.1, pp. 75-80.

Lundie S., et al. (2007) “Environmental-Economic Measures of Tourism Yield". Journal of Sustainable
tourism. Vol.15, No.5, pp. 503-517.

Lapeyre R. (2010) “Community-based tourism as a sustainable solution to maximize impacts locally? The
Tsiseb Conservancy case, Namibia”. Journal Development Southern Africa.Vol. 27, Issue 5, pp. 757-772.

Lee and Ging C. (2008) “Tourism and Economic Growth: The Case of Singapore”. Journal of Regional and
Sectoral Economic Studies. Issue 1, pp. 89-98.

Muganda M., et al. (2010) “Tourism's contribution to poverty alleviation: A community perspective from
Tanzania”. Journal Development Southern Africa. Vol. 27, Issue 5, pp. 625-646.

Mshenga, et al. (2010) “The contribution of tourism to micro and small enterprise growth”. Journal of
Tourism Economics. Vol. 16, No. 4, pp. 953- 964.

Narayan P. K. (2004) “Economic impact of tourism on Fiji’s economy: empirical evidence from the
computable general equilibrium model”. Journal of tourism economics.Vol.10, No.4, pp. 419-433.

Nuno, et al. (2010) “Does trade help to explain tourist demand?” The case of Portugal”. Theoretical and
Applied Economics. 17(3), pp. 63-74.

Available online on - WWW.IJIRMF.COM Page 245



INTERNATIONAL JOURNAL FOR INNOVATIVE RESEARCH IN MULTIDISCIPLINARY FIELD ISSN - 2455-0620 Volume - 3, Issue - 6, June - 2017

43.

44.

45.

46.

47.

48.

49.

50.

51.

52.

53.

54.

55.
56.

57.

58.

59.

60.

Park S. Y., et al. (2010) “Determinants of volatility on International tourism demand for South Korea: an
empirical note”. Journal of Applied Economic Letters. Volume 17, Issue 3, pp. 217-223.

Peter U. C. Dieke (2003) “Tourism in Africa’s economic development: policy implications”. Management
decision. Vol. 41. Issue: 3. pp. 287-295.

Ramya M., et al. (2010) “Medical Tourism: Revenue Generation or International Transfer of Healthcare
Problems?” Journal of Economic Issues. Vol. 44, Issue 1.

Richa D. (2005) “Tourist arrivals in India: how important are domestic disorders?” Journal of Tourism
Economics, 11(2), pp. 185-205.

Spenceley A., et al. (2010) “Benefits to the poor from gorilla tourism in Rwanda”. Journal Development
Southern Africa. Vol.27, Issue: 5, pp. 647-662.

Sung Yong Park and Sang Young Jei (2010) “Determinants of volatility on International tourism demand for
South Korea: an empirical note”. Journal of Applied Economic Letters. Volume 17, issue 3, pp. 217-223.
Selvanathan S., et al. (2009) “Modeling the domestic and foreign tourist arrivals to Tamil Nadu (India)”.
Journal Applied Economics. Volume (Year):41 Issue (Month): 24, pp. 3131-3142.

Sarma, M. T. R. (1977) “Impact of tourism on the economy of Jammu and Kashmir”. Journal of Research in
Tourism. Vol. 1. No. 3. pp. 39-63.

Surugiu C. (2009) “The Economic Impact of Tourism”. An input-output Analysis. Romanian Journal of
Economics. Vol. 29, Issue 2(38).

Scheyvens R. and Momsen J. H. (2008) “Tourism and poverty reduction: Issues for small island states.
Tourism Geographies:” An International Journal of Tourism Space, Place and Environment. Vol. 10, Issue 1,
pp- 22-41.

Scheyvens R. (2009) “Pro-poor tourism: is there value beyond the rhetoric?” Journal of Tourism Recreation
Research. Vol. 34, Issue 2, pp. 191-196.

Silvestre A. L. and Correia A. (2005) “A second-order factor analysis model for measuring tourist’ overall
image of Algarve, Portugal”. Journal of tourism economics. Vol.11, No.4, pp. 539-554.

Towner J. and Wall G. (1991) “History and Tourism”. Annals of Tourism Research. Vol. 18, No. 1, pp. 71-84.
TimoTohmo (2005) “Economic impacts of cultural events on local economies: an input-output analysis of the
Kaustinen Folk Music Festival”. Journal of Tourism Economics. Vol.11, No.3, pp. 431-451..

Wagner J. (1997) “Estimating the Economic Impacts of Tourism”. Annals of Tourism research. Vol. 24, No.
3, pp. 592-608.

Willem Naude A. and Saayman A. (2005) “Determinants of tourist arrivals in Africa: a panel data regression
analysis”. Journal of tourism economics.Vol.11, No.3, pp. 365-391.

Wan-Chen Po, Bwo-Nung Huang (2008) “Tourism development and economic growth-a nonlinear approach”.
Journal of physica A: Statistical Mechanics and its Applications. Vol.387, No.22, pp. 5535-5542.

Yair E., Liran E. (2004) “The determinants of International tourism: A threedimensional panel data analysis™.
Journal of Applied Economics. 36(12),

WEB REFERENCES:
www.cleartrip.com

WWww.yatra.in
www.travelchacha.com

www.incredibleindia.org

www.holidaymakers.in

www.eindiatravel.com

www.indiatourism.com

www.india-travel.com

www.travelguru.com

www.travelmasti.com

http://tourism.gov.in

http://www.wttc.org

http://www2.unwto.org

http://www.rajasthantourism.gov.in

http://rtdc.rajasthan.gov.in

http://itdctravel.com

Available online on - WWW.IJIRMF.COM Page 246


http://www.travelmasti.com/
http://tourism.gov.in/
http://www.wttc.org/
http://www2.unwto.org/
http://www.rajasthantourism.gov.in/
http://rtdc.rajasthan.gov.in/

